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JOIN A BOUTIQUE-STYLE HOTEL SCHOOL FOCUSING ON HOSPITALITY DESIGN management
  
For almost 30 years, academic excellence, professional Swiss hospitality training and multicultural aware-
ness have been used as the cornerstones of the world-class education given at IHTTI School of Hotel 
Management. Combined with an emphasis on leadership and personal development, students from IHTTI 
graduate with a high degree of employability and progress to become leaders in their chosen field.
 
At IHTTI our innovative and inspiring programme combines studies in hospitality management with the princi-
ples of hotel design, luxury and branding. Supported by partnerships with leading companies in the fields  
of hotel design and personalised services, the courses are structured for students to succeed in the competi-
tive and rapidly changing world of hospitality management.
 
The staff at IHTTI are committed to the preparation of the next generation of hospitality managers and lead-
ers, sharing with students their passion for the industry and knowledge of careers in luxury hotels and  
in the luxury and design industry. The small class sizes we operate, encourage interaction and ensure quality 
education and support.
 
IHTTI has a family-orientated culture, where personal attention and development is of utmost importance and 
students from around the world come together to create a vibrant multicultural community. It is an exciting 
and inspirational group to be a member of!
 
Our location, in the heart of the university city of Neuchâtel, provides students the opportunity to be part of a 
larger international student body and the nearby lake and mountains further enhance the student experience.
 
Come join us and leave your legacy!

Jaco von Wielligh
Academic Director 

IHTTI School of Hotel Management 

© Front cover: HBA, Four Seasons Guangzhou, Will Pryce
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An understanding of the principles of design is important in 
an industry where new hotels are constantly being opened 
and properties are renovated to offer a more contemporary 
environment. With the ever-increasing competition between 
hotels and the growing popularity of boutique and design 
hotels, IHTTI graduates respond to a demand for multi-
skilled managers with an eye for detail and a keen interest 
in facilities design.

Closely associated with the hotel sector, the luxury goods 
industry and retail distribution are of growing importance, 
in particular among four and five-star hotels. Hoteliers and 
luxury brand managers are working together to capitalise 
on the synergies created between their products and IHTTI 
students learn the concepts of luxury brand management. 

International career options
With a focus on studies which facilitate the development  
of hospitality managers, IHTTI students graduate ready  
for work in the corporate environment. Their attention to 
detail combined with exceptional customer service skills  
are applicable to a vast range of management positions in:

Hotel operations
êê Banquets and Conferences
êê Food and Beverage Management
êê Front Office
êê Housekeeping
êê Restaurant Management 

Management
êê Corporate Headquarters
êê General Management
êê Human Resources
êê Public Relations
êê Sales and Marketing

Design
êê Project Management
êê Hotel Design
êê Interior Design
êê Luxury Brand Management
êê Retail Management of Luxury Brands

Further opportunities
êê Catering
êê Consulting
êê Education
êê Event Management
êê Finance
êê Information Technology
êê Non-profit Organisations
êê Real Estate

THE IMPORTANCE OF DESIGN AND LUXURY  
IN THE HOSPITALITY INDUSTRY

IHTTI is one of the most successful hotel management 
schools in Switzerland, preparing students for management 
careers in the international hospitality industry since  
1984. Alumni are IHTTI’s strongest credential, taking the 
knowledge and passion learned at IHTTI to key manage-
ment positions all over the world.

Design-style hotel school
IHTTI is an intimate, boutique-style hotel school, the perfect 
place to learn the finer skills of five-star service, hotel and 
design management. IHTTI prides itself on the personal 
attention offered to each student, thanks to an individual 
approach and small class sizes.

Innovative academic programme
The programmes offered at IHTTI are based upon the 
world-renowned Swiss hotel management training, together 
with the latest industry innovations in design, technology 
and luxury brand management. Students learn from  
the world’s experts, through professional partnerships with 
LesConcierges, the world’s premier provider of global 
concierge services and solutions and HBA/Hirsch Bedner 
Associates, a leader in hospitality interior design worldwide.

Excellent city centre location
The IHTTI campus is located in the heart of Neuchâtel, a 
vibrant Swiss university city and is ideally situated between 
the train station and the lake of Neuchâtel, close to retail 
outlets, museums, cultural venues, leisure and nightlife  
facilities. You will enjoy the proximity of the city centre and 
the IHTTI international student body is well integrated in  
the community.

Why choose IHTTI?

A bright future for  
hospitality careers 
Recent studies by the World 
Tourism Organisation show 
that the hospitality industry 
is the world’s largest 
employer worldwide hiring 
one in 12 workers and this 
number is set to grow with 
the continued expansion of 
the sector.

Figures from www.unwto.org
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INNOVATIVE ACADEMIC 
PROGRAMME

Studies at IHTTI School of Hotel Management combine 
the excellence of traditional Swiss hospitality manage-
ment training with international standards of business and 
management education. Particular emphasis is placed on 
the latest innovations and trends in design, technology and 
luxury brand management.

IHTTI graduates understand client expectations with  
respect to cost, time and quality when building and 
renovation projects are launched. With participants in any 
construction process drawn from a variety of trades, the 
success of any project depends on effective management 
of activities and co-ordination of interdisciplinary efforts, 
skills taught at IHTTI.

A unique concept
Within the hospitality field, you will gain specialised skills in 
Food and Beverage Management, a sound knowledge of 
design, along with an understanding of the luxury industry 
and the management of related brands. The programme 
modules are constantly evaluated to ensure that they keep 
up with the needs of the global hospitality industry.

Industry input
Partnerships with leading hospitality companies allow  
important input from the industry ensuring the relevance  
of the programmes.

Academic credentials and 
professionalism
IHTTI faculty are well qualified in their fields with  
many years of industry experience and include graduates  
with Ph.D. and Master degrees. Staff are skilled in  
developing students’ abilities to combine theoretical  
knowledge with industry experience to become competent  
hospitality managers.

Many of the team members have been with the school for 
a number of years and some of them regularly contribute to 
both academic journals and conferences worldwide as well 
as serving as competition judges within the hotel and cater-
ing industry in Switzerland.

Small classes
Small class sizes allow intensive interaction between lectur-
ers and students and ensure a high level of personal at-
tention to each student. Personalised service and intensive 
academic support will maximise your learning experience.

Programme overview
The combination of study, in all aspects of hotel manage-
ment, and practical training in operational areas offers  
you an education that is truly unique, preparing you for an 
exciting career in the growing hospitality industry.

Bachelor degree programme
Thanks to the intensive curricula, you can graduate with 
Swiss, British and American qualifications, in only three 
years. With the completion of your dissertation in the final 
year, you will receive an Honours Bachelor degree.

Postgraduate and Master programmes
The Postgraduate Diploma and Master Degree are  
designed for university graduates or candidates with  

extensive work experience who are seeking to advance 
their career in the hospitality industry with specific focus on 
hotel design and luxury brand management.

Improve your business English 
communication
The English Foundation Programme, offered by the Swiss
Education Group, is an ideal way to strengthen your English
language skills before commencing your academic studies

at IHTTI. The length of the programme depends on your
personal English level and motivation, with the objective
of achieving the required score to enter your hospitality
programme. See page 29 for details.

Year 1 Year 2 Year 3

Semester 1
(5 months)

Paid internship
(4-6 months)

Semester 2
(5 months)

Paid internship
(4-6 months)

Semester 3
(5 months)

Semester 4
(5 months)

Dissertation/ 
Integrated project
(6 weeks)

Food and 
beverage man-
agement

In Switzerland  
or worldwide

Hotel  
operations  
and design

In Switzerland  
or worldwide

Luxury  
and brand 
management

Project 
manage-
ment  
and design

On or off campus

Swiss Certificate in Food  
& Beverage Studies

Swiss Diploma in International 
Hotel Operations Management

Swiss Higher 
Diploma in 
International 
Hotel  
& Design 
Management

Swiss and British Bachelor  
of Arts (Honours) in 
International Hospitality  
& Design Management

5 months 4-6 months 5 months 4-6 months

Semester 1 Paid internship Semester 2 Paid internship

Hotel operations  
and design

In Switzerland or worldwide Luxury business  
and design project

In Switzerland or worldwide

Postgraduate Diploma in International Hotel  
& Design Management

Master of International Business in Hotel  
& Design Management
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“Without the academic base 
and guidance of the excellent 
teachers at IHTTI, it would have 
been difficult to achieve what 
I have achieved so far in my 
career.”

Melik Kizilcan (Turkey)
General Manager, Mövenpick Hotel Izmir, Turkey 

BACHELOR OF ARTS 
INTERNATIONAL HOSPITALITY AND DESIGN MANAGEMENT

YEAR 1
Semester 1 (18 weeks) INTERNSHIP (4-6 MONTHS)

êê Food & Beverage Management
êê Food & Beverage Applied Knowledge
êê Food & Beverage Service Practical
êê Food & Beverage Menu Planning & Cost Control
êê Wine, Bar & Sommelier
êê Hospitality Studies
êê Health & Hygiene (9 weeks)
êê Information Systems (9 weeks)
êê Accounting Principles
êê Personal Development & Leadership
êê Interior Design I 
êê Art of Employability
êê French, German, Spanish or Mandarin

Paid internship in the hospitality industry in Switzerland or abroad

Minimum gross monthly salary in Switzerland: 
CHF 2,172.-
(deductions for food, accommodation, taxes and insurance  
of approximately CHF 1,000.-)

Swiss Certificate in Food & Beverage Studies

YEAR 2
Semester 2 (18 WEEKS) INTERNSHIP (4-6 MONTHS)

êê Housekeeping Management
êê Housekeeping Operations
êê Front Office & Rooms Division Management  
& Concierge Services

êê Hotel Information Systems
êê Financial Accounting
êê Introduction to Events & Events Decor
êê Banqueting & Events
êê Marketing
êê Business Communication & Leadership
êê Interior Design II
êê Audiovisual Technology
êê French, German, Spanish or Mandarin

Paid internship in the hospitality industry in Switzerland or abroad

Minimum gross monthly salary in Switzerland: 
CHF 2,172.-
(deductions for food, accommodation, taxes and insurance  
of approximately CHF 1,000.-)

Swiss Diploma in International Hotel Operations Management

YEAR 3
Semester 3 (18 WEEKS) Semester 4 (18 WEEKS)

êê Human Resources & Management Principles
êê Product & Brand Development
êê Marketing Management for the Service Industry
êê Managerial Accounting
êê Applied Research Skills
êê Logistics & Supply for the Events Industry
êê Web Design & AutoCAD
êê Hospitality Facilities Management & Design
êê Interior Design III
êê Retail Management of Luxury Brands
êê French, German, Spanish or Mandarin

êê Advanced Consumer Behaviour
êê Delivering Added Value
êê Small Business Development & Entrepreneurship
êê Human Resource Management & Business Strategy
êê Project Management
êê Innovation in Design & Technology
êê Integrated Project/Independent Study

Dissertation / Integrated project (6 weeks)

Independent work on a project of your choice on or off campus

Swiss Higher Diploma in International  
Hotel & Design Management

Swiss and British Bachelor of Arts (Honours)  
in International Hospitality & Design Management

Throughout the programme you will develop knowledge and 
practical skills of hotel design and luxury retail manage-
ment along with expertise in traditional hotel management. 
Courses focus on innovative solutions, building lasting rela-
tionships and achieving excellence in order to exceed cus-
tomer expectations and succeed in the hospitality industry. 

During the six weeks allocated to finish your dissertation, 
you can choose between distance or on-campus learning. In 
both cases, strong support and supervision will be provided.
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“The step by step approach 
is really good. We start 
with the basics like colour, 
texture and style and bring 
all these elements together 
for our final project. It 
will give me credibility in 
my future career when 
dealing with architects and 
designers.”
Yumi Lam (Hong Kong)
Bachelor of Arts

“I can recommend IHTTI to 
anyone who is looking  
for a professional education 
in the world of hospitality.  
IHTTI offers an intensive 
programme that allows you  
to graduate, ready  
to begin an exciting and 
successful career.”
Manu Harit (France)
Bachelor of Arts

“I came to IHTTI as I want 
to know all the facts  
of the hospitality 
industry and to become 
the best that I can be! The 
open-minded teachers  
at IHTTI are teaching me 
the skills that I will 
one day use to be a top 
manager.”
Diogo Da Silva Rios (Portugal)
Bachelor of Arts

“Design and hospitality is 
a really unique programme 
which brings a new vision  
to the tourism industry.  
It will be really useful in  
my future where I can  
use my design study to make 
something special and  
unique in my own restaurant.”
Wanqing Dong (China)
Bachelor of Arts

“The design aspect adds an 
extra plus to a hospitality 
education. I have seen  
lots of well-paid job offers 
in design which require  
a hospitality background.”
Annette Van Zyl (South Africa)
Bachelor of Arts

What students say

“It’s amazing to learn 
to use the design 
programmes including 
Google Sketchup, 
Photoshop and 
Dreamweaver. We learn 
to use space to our 
advantage and nothing we 
learn will go to waste.”
Alina Shah (India)
Bachelor of Arts

Postgraduate Diploma
International Hotel and Design Management

The Postgraduate Diploma at IHTTI offers fantastic op-
portunities for graduates seeking a new opportunity in their 
career path, or for those who are currently working in the 
hospitality industry and require further training to enhance 
their career opportunities. The programme focuses on 

four main areas, Hotel Management, Food and Beverage 
Management, Hotel Operations and Hotel Design, with  
an excellent combination of academic and practical educa-
tion. You will also have the opportunity to enhance your lan-
guage proficiencies through studies in French or German.

HOTEL AND DESIGN MANAGEMENT
SEMESTER 1 (18 WEEKS) INTERNSHIP (4-6 MONTHS)

êê Food & Beverage Service Practice & Supervision
êê Food & Beverage Management
êê Food & Beverage Theory & Menu Planning
êê Housekeeping Management
êê Front Office & Rooms Division Management  
& Concierge Services

êê Hotel Information Systems
êê Fundamentals of Interior Design
êê Visual Technology
êê AutoCAD
êê Managerial Accounting (AH&LA)
êê Human Resources & Management Principles
êê Marketing Management for the Service Industry
êê French, German or Spanish

Paid internship in the hospitality industry in Switzerland or abroad

Minimum gross monthly salary in Switzerland:
CHF 2,172.-
(deductions for food, accommodation, taxes and insurance  
of approximately CHF 1,000.-)

Postgraduate Diploma in International Hotel & Design Management

“The programme at IHTTI is helping me to become more creative 
and to understand hotel design. Combining studies in design 
with hospitality will really make me stand out from other 
hospitality graduates.”

Aleksandra Pyshmintceva (Russia)
Bachelor of Arts
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“At IHTTI, I learned to think 
outside of the box and the value 
of hard work, organisation  
and respecting deadlines.  
My fellow students taught me 
the important skills of cross-
cultural communication  
as they came from all over the 
world to study in Neuchâtel.”

Salman Iqbal (Pakistan)
Comptroller, Prime Minister House, Islamabad, Pakistan

Master of International Business
Hotel and Design Management

The Master of International Business in Hotel and Design 
Management is designed for graduates who aim to advance 
their career by gaining advanced knowledge of theoretical 
and applied topics in the spheres of luxury, hotel design 
and executive leadership. Through the programme, you will 

acquire skills in analysis, critical evaluation, professional 
application and gain the ability to solve problems rigor-
ously and independently. The Master programme has been 
designed in consultation with the industry and is endorsed 
by IHTTI’s industry partners.

Direct entries are accepted into semester two of the programme for graduates who hold a Bachelor Degree in Hotel 
Management (or related discipline) and have a minimum of six-month work experience.

HOTEL MANAGEMENT AND DESIGN
SEMESTER 1 (18 WEEKS) INTERNSHIP (4-6 MONTHS)

êê Food & Beverage Service Practice & Supervision
êê Food & Beverage Management
êê Food & Beverage Theory & Menu Planning
êê Housekeeping Management
êê Front Office & Rooms Division Management  
& Concierge Services

êê Hotel Information Systems
êê Fundamentals of Interior Design
êê Visual Technology
êê AutoCAD
êê Managerial Accounting (AH&LA)
êê Human Resources & Management Principles
êê Marketing Management for the Service Industry
êê French, German or Spanish

Paid internship in the hospitality industry in Switzerland or abroad

Minimum gross monthly salary in Switzerland:
CHF 2,172.-
(deductions for food, accommodation, taxes and insurance of 
approximately CHF 1,000.-)

Postgraduate Diploma in International Hotel & Design Management

HOTEL DESIGN AND LUXURY BUSINESS MANAGEMENT
SEMESTER 2 (18 WEEKS)	 INTERNSHIP (4-6 MONTHS)

êê International Luxury Business Management
êê E-Marketing & Customer Relation Management
êê Applied Corporate Finance for Hotel Managers
êê Project Management
êê Executive Professional Development
êê Virtual Design Construction
êê Strategic Interior Design Management
êê Global Trend Forecasting in Interior Design
êê Facility Development & Design
êê New Venture Design Project
êê French, German or Spanish (optional)

Paid internship in the hospitality industry in Switzerland or abroad

Minimum gross monthly salary in Switzerland:
CHF 2,172.-
(deductions for food, accommodation, taxes and insurance of 
approximately CHF 1,000.-)

Master of International Business in Hotel & Design Management
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IHTTI School of Hotel Management has a dedicated design 
studio where you will learn the principles of interior  
decorating in order to personalise and transform the look 
and feel of a space. You will be challenged to transform  
a room to create a specific environment, taking into consid-
eration the clients’ needs and project constraints.

Through the design modules in relation to the hospitality 
industry, you will develop your appreciation in:

êê Decorating
êê Space and flow
êê Sound and light
êê Interior design
êê Software
êê Mood boards to portray design ideas
êê Innovations
êê Project management

Know-how from international experts
The innovative programme in hospitality and design 
offered at IHTTI is supported by HBA/Hirsch Bedner 
Associates, the world’s leading hospitality design firm and 
LesConcierges, the world’s premier provider of global con-
cierge services. 

HBA work internationally and their realisations include; the 
Hyatt Regency in Cologne, the St Regis Grand in Rome, the 
Park Hyatt in Johannesburg, the Mandarin Oriental in New 
York and The Ritz-Carlton in New Orleans. Thanks to work-
shop sessions, you will acquire the fundamentals of interior 
decorating from the internationally experienced staff of HBA.

During your studies, you will have the opportunity to learn 
concierge services and management of VIPs from the 
world’s premier provider of global concierge services and 
solutions, LesConcierges. A company professional,  
with first-hand experience, will lecture at IHTTI over a  
two-week period.

FOCUS ON HOSPITALITY 
DESIGN AND SERVICE

Practical experience

A successful manager needs to be able to understand the 
role of every employee within an organisation; a great way 
to gain this knowledge is through internship experience. 
Internship periods of four to six-months are an integral part 
of the academic programme.

During your study, you will combine academic study  
with hands-on experience in a real-life working environment. 
Internships offer a unique opportunity to enhance both 
practical and language skills, which are highly valued in the 
hospitality industry.

Preparation
Students are assisted with all aspects of the interview  
process, from developing a professional curriculum vitae  
and cover letter to practising interview skills. An emphasis  
is placed on languages for first-year students, many of 
whom will remain in Switzerland for their first internship.

The IHTTI internship office arranges first-year intern-
ships and supports students in finding a placement in their 
second year. The internship coordinators also monitor all 
internships and provide assistance as required.

IHTTI students can be found doing their internship in:

Paid internships in Switzerland
êê Grand Hotel Kempinski, Geneva
êê Beau Rivage, Geneva (The Leading Hotels of the World)
êê The Dolder Grand, Zurich (A member of Design Hotels)
êê Renaissance Zurich (part of Marriott’s hotel brands)
êê Swissôtel, Zurich

Worldwide internships
êê Le Bristol, Paris (The Leading Hotels of the World)
êê The Dorchester, London
êê Fairmont St Andrews, Scotland
êê The Lowell, New York (The Leading Hotels of the World)
êê LesConcierges, San Francisco
êê Sandals luxury resorts, Caribbean Islands
êê Cape Grace boutique hotel, Cape Town (The Leading 
Hotels of the World)

êê Armani Hotel, Dubai
êê Conrad Maldives (part of Hilton’s hotel brands)
êê Anantara luxury hotels, resorts and spas, Thailand
êê Pangu 7 Star Hotel, Beijing

“Thanks to the IHTTI programme I felt well prepared  
for the challenge, which had me working in four different 
departments: restaurant, housekeeping, front desk,  
and reservations. It’s an incredible opportunity to get  
good know-how about the industry.”

Tomas Terstad (Sweden)
Management trainee at The Roger Smith Boutique Hotel in New York
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“The excellent management 
and practical training  
I received at IHTTI gave the 
foundation on which  
to develop my professional 
career.”

Michael Smithuis (Netherlands)
General Manager, Fairmont Le Montreux Palace, Switzerland

IHTTI School of Hotel Management has recognised Swiss, 
British and American qualifications, which provide  
significant benefit to graduates in the global job market.

Swiss recognised
IHTTI is recognised by the Canton of Neuchâtel, 
Switzerland.

Professional and academic quality  
standards assured
IHTTI is recognised by the Swiss Hotel School Association 
(ASEH). It is the only association in Switzerland that 
evaluates and recognises hotel schools and imposes strict 
eligibility requirements.

Quality of education certified
EduQua ensures the quality of educational institutions by 
setting minimum standards and supports quality improve-
ments in its certified institutions.

Eurochrie MEMBERSHIP
The European Council on Hotel, Restaurant and Institutional 
Education is the official federation for Europe, the 
Mediterranean Basin and Africa of International CHRIE, the 
leading international organisation that supports education 
and training for the world’s largest industry. 

British validated
The Bachelor of Arts Honours degree in International 
Hospitality and Design Management is awarded in collabo-
ration with IHTTI’s academic partner, University of  
Derby, and fully recognised by the Quality Assurance 
Agency (QAA), the governing body for higher education  
in the United Kingdom.

American certification 
While studying for the Higher Diploma programme  
you can also apply for certification from the American Hotel 
and Lodging Association (AH&LA) widely recognised as a 
leader in hospitality certification. 

Industry supported
The innovative programme in hospitality and design is 
supported by LesConcierges, the world’s premier provider 
of global concierge services and solutions, and by HBA/
Hirsch Bedner Associates, a leader in hospitality interior 
design worldwide. 

World-class  
reputation

The International Centre of Excellence in 
Tourism and Hospitality Education (THE-ICE) 
The ICE is an international accreditation organisation that is 
dedicated to the recognition, benchmarking, development and 
promotion of quality programmes in tourism, hospitality, events 
and culinary arts (TH&E) education, training and research.
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Switzerland offers you the very best in education  
and lifestyle. It is the ideal place for international students, 
renowned for its high quality of life, its central European 
location and its reputation as the birthplace of hospitality.

In the heart of Europe
Tourism is a very important economic activity in Switzerland. 
The transport and tourism infrastructure in Switzerland is 
amongst the best in the world making it very comfortable 
to travel around the country. Major Swiss cities are located 
within an easy one to three-hour journey by train, car or 
boat. Centrally situated in Europe, Switzerland gives you the 
opportunity to visit and experience other European cities, 
such as Paris, London and Milan!

Swiss quality of life
Switzerland is an extremely safe country with a high 
standard of living. Not only renowned for chocolate, cheese, 
private banking and luxury watchmaking; its natural beauty, 
cultural and linguistic diversity, and the Swiss reputation for  
excellence and professionalism, all add to its  attributes.

The birthplace of hospitality
Switzerland’s reputation as the birthplace of hospitality was 
established over one hundred years ago when the first pal-

ace-style hotels were built. Today, these traditions continue 
and graduates of a Swiss curriculum are highly respected 
for their ability to function and manage in the competitive 
international hospitality environment.

why study in 
switzerland?

italy

austria

switzerland 
IHTTI Neuchâtel

germany

France
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IHTTI School of Hotel Management is located in the city 
centre of Neuchâtel. The train station, lake, major shops and 
the university library are all within five minutes’ walk. The 
campus is situated in a former hotel that has been reno-
vated to provide the state-of-the-art facilities of a modern 
university campus and has a familiar touch welcoming 
around 200 students from over 50 nationalities.

International environment
IHTTI welcomes students from across the globe, creating a 
diverse and multicultural learning environment, similar to  
the working environment graduates will find in the inter-
national hospitality industry.

Academic facilities
The teaching facilities are state-of-the-art and include air-
conditioned classrooms, a modern training restaurant and a 
design studio to immerse yourself in the latest trends and 
innovations of the hospitality industry. Group study rooms 
and a well-equipped academic library stocked with up-
to-date resources are at your disposal. Students can also 
obtain a Neuchâtel library card, which entitles you to use 
the city’s university and public libraries. In the final semester 
of the Bachelor programme you will have access to the 
University of Derby’s library and online database system.

Design-style campus

The Neuchâtel region is known as the centre of the watch-
making industry in Switzerland and has become the head-
quarters for many international luxury companies, including 
Bulgari. The famous architect and designer Le Corbusier 
was a native of this region.

Neuchâtel is a vibrant university city located in the  
French-speaking region of Switzerland, between the beauti-
ful mountains of the Jura region and Lake Neuchâtel.

The historic old town is extremely attractive with its castle 
and well-preserved architecture. The narrow pedestrian 
streets house many cafés, boutiques, restaurants and trendy 
bars. Neuchâtel has all the facilities you need and as host to 
many festivals throughout the year, offers a wide variety of 
cultural activities.

The city is easily accessible by train and car, approximately 
one hour and 30 minutes from Geneva airport, two hours 
from Zurich airport and 40 minutes from Bern, the capital of 
the country. There are also excellent connections to France, 
Germany, Italy and Austria, including a direct TGV train con-
nection to Paris.

university city  
of NEUCHÂTEL

“IHTTI is a small school with a limited number of students; 
hence, the advantages associated with this are personalised 
attention and a family-oriented culture practised by the IHTTI 
students, lecturers and staff.”

Brian Lilisentosa (Indonesia)
Bachelor OF ARTS
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Working with leading designers and style icons such as 
Paul Smith, Calvin Klein and Alessi, IHTTI School of Hotel 
Management has brought hospitality design to life in the 
lobby, lounges and public areas of the campus. You will enjoy 
the atmosphere of the school’s restaurant concepts and be 
trained in service in the different food outlets of the school:

Luxus fine dining
The traditional French-style restaurant is open over lunch 
time during the week, as a training operation for advanced 
service skills and on some evenings for special events.

Fashionista international buffet
With a wide range of dishes for breakfast, lunch and dinner, 
the self-service restaurant is open seven days a week.

Coffee Beans lounge bar
The place to enjoy a relaxing coffee break or a quick snack 
throughout the day.

Comfortable accommodation
For your comfort, IHTTI offers modern and spacious rooms 
located in the school building. All bedrooms are equipped 
with a private toilet and shower (or bath), direct telephone, 
wireless Internet connection, and furnished with a desk, of-
fice chair, ample storage and wardrobe space.

Double standard rooms are included in the fees. Rooms 
with single occupancy and deluxe rooms are available at an 
additional charge. Deluxe rooms offer an additional feature 
such as a balcony overlooking the city and lake or a larger 
floor space.

After your classes finish, you can relax on campus at the 
coffee lounge and get to know your classmates in  
the entertainment areas or at the private student bar.

The sports and leisure coordinator arranges a variety of  
excursions, visits and sporting events throughout the semes-
ter, in cooperation with the Student Ambassador Forum.

Leisure activities
There are many restaurants, cinemas, nightclubs and bars 
within walking distance of the campus, as well as museums 
and other cultural sites.

If you are interested in sports, you will find soccer, basket-
ball, beach volleyball, tennis, badminton, a gym, go-kart ra-
cing, swimming and windsurfing all within walking distance 
of the school. In the winter months, you can experience the 
alpine culture of Switzerland with skiing, snowboarding  
and sledging on offer in the region.

Family atmosphere
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YOUR FUTURE  
career

The practical experience you gain during periods of intern-
ship in Switzerland or abroad will open the doors to outstand-
ing career opportunities. IHTTI School of Hotel Management 
supports you in finding the job of your dreams, helping you to 
consolidate the knowledge you have acquired in school.

Career guidance
Your career aspirations are important to IHTTI and the 
Career Services team are on-hand to offer you advice and 
guidance. Taking into account your areas of strength, your 
previous work experience and future expectations, your 
dedicated coordinator will give you access to the best pos-
sible opportunities matching your criteria in the hospitality 
industry worldwide.

IHTTI has developed an innovative online recruitment 
platform which connects worldwide recruiters with the 
managers of tomorrow, helping to make the perfect match!

Worldwide alumni network
The time spent at IHTTI holds a special place in the hearts 
of all graduates. They leave with both the skills for a suc-
cessful career and many memories and friendships from 
their time in Switzerland.

After graduation, students become part of the Swiss 
Education Group alumni network, a group that currently 

counts 28 chapters worldwide and over 20,000 alumni.  
The alumni hold prestigious positions in a variety of indus-
tries across the globe and many are active in the group’s 
worldwide alumni chapters.

The Swiss Education Group alumni network brings gradu-
ates together, providing a social and professional framework 
for networking and maintaining friendships that flourished 
on campus. Wherever you end up in the world, you are  
sure to find a member of the alumni network to welcome 
you with open arms and fond memories of their time  
in Switzerland.

Boost your prospects
The extensive alumni association provides networking 
opportunities for all current and former students, opening 
the doors to the employment market. As many alumni are 
already in positions of power within the hotel and tourism 
industry, these high-ranking professionals are potential  
employers for graduating students. They understand the 
quality of the education, experiences and life skills gained  
at IHTTI, and the valuable assets that a fellow graduate  
can bring to their team and business.

The alumni data is correct at the time of printing,  
please refer to www.konnect.ch for all current information 
on alumni.
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international 
recruitment forum

Twice a year students are given the opportunity to meet 
with hospitality industry leaders from around the world. The 
International Recruitment Forum, organised by the Swiss 
Education Group, takes place in March and October and 
welcomes hotel groups, boutique hotels, resorts, airlines, 
cruise lines and many other hospitality industry groups.

With more than 60 international companies selected to 
attend each forum, representing over 100 companies per 
year, this two-day event is the perfect opportunity for stu-
dents to develop their career choices.

At this important event, students attend presentations, 
meet with industry representatives and are interviewed and 
recruited for:

êê Full-time employment
êê Executive positions
êê Management training
êê Corporate training
êê Internship positions

The Swiss Education Group has created this major event 
after considering industry recommendations, one of the 
reasons the world’s largest hospitality employers do not 
miss this unique opportunity to come to Montreux and meet 
the managers of tomorrow.

“It’s an amazing opportunity to find a job, 
it’s all about networking.”

Astrid Antin (Finland)
Bachelor OF ARTS

The participation of employers from around the world 
highlights the reputation and recognition of IHTTI 
School of Hotel Management by industry leaders.
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IHTTI School of Hotel Management is a member of the 
Swiss Education Group, a network of Switzerland’s leading 
hospitality management schools.

Students benefit from the six advantages that make the 
schools of the group the ultimate choice for students seek-
ing a career in hotel and hospitality management:

1. An Education based on Swiss hospitality 
traditions
All Swiss Education Group schools are located in 
Switzerland. The country is known as the birthplace of hos-
pitality and the education offered draws on these traditions 
and graduates of the Swiss Education Group are in high 
demand worldwide.

2. Career and networking opportunities
With more than 60 companies from around the world 
coming to recruit students from all schools of the Swiss 
Education Group twice yearly, the International Recruitment 
Forum gives students access to the best career opportuni-
ties. The Career Services team on campus also assists 
students to give their career a head start.

3. Quality academic programmes
All schools are subject to stringent academic quality stand-
ards expected of Swiss institutions. Close ties to leading 
hospitality companies ensure that the academic pro-
grammes meet the needs of the industry, and partnerships 
with other universities allow students to earn British  
or American, along with a Swiss qualification.

4. Inspiring learning environment
Each school is based in a former hotel, which has been 
modernised to provide the best facilities for hotel manage-
ment and culinary studies in Switzerland. The alpine or city 
centre locations offer an unparalleled Swiss experience for 
the international student body.

5. Exceptional quality of life
Each school takes care of their students by offering aca-
demic support as well as organising social and sporting ac-
tivities on campus and throughout Switzerland and Europe. 
While studying in Switzerland, students will also enjoy the 
safe surroundings of the country.

6. Global alumni network
After graduation, students are welcomed into the alumni 
network with over 20,000 graduates located worldwide. 
Alumni groups around the world help graduates stay in 
touch and expand their networking opportunities.

SOCIAL AWARENESS
The Swiss Education Group is 
proud to partner with The Mercury 
Phoenix Trust in their fight to 
raise awareness and educate the 
underprivileged about infectious 
diseases. 
www.mercuryphoenixtrust.com

swiss education group

A key component of a successful career within the hospital-
ity industry is the ability to communicate in more than one 
language and most importantly in English. All programmes 
at IHTTI School of Hotel Management are taught in English 
and students must have a high level of English to be able to 
start their academic studies.
 
The English Foundation Programme is an ideal way to 
strengthen your English language skills before commencing 
hospitality studies at IHTTI. The course is based at Hotel 
Institute Montreux, another member school of the Swiss 
Education Group.

structure
The course offers students a minimum of 20 hours of 
English tuition per week and covers the following subject 
areas:

êê English for Academic Purposes
êê Structured Writing & Grammar
êê Learning Strategies & Study Techniques

êê Reading & Text Analysis
êê Communication Skills
êê Critical Thinking & Analysis
êê General Hospitality Knowledge
êê Hospitality Visits

Duration
The English Foundation Programme runs throughout the 
year in 4-week blocks. Students may join at the beginning 
of any four-week block, for a minimum of 4 weeks and a 
maximum of 20 weeks. 

Students’ English level will be tested upon arrival using the 
Oxford Online Placement Test (OOPT) in order to tailor the 
course to each individual’s requirements. The length of the 
course depends on each student’s personal English level 
and motivation, with the objective of achieving the required 
score to enter their desired hospitality course. Please con-
sult www.ihtti.com for more information.

English Foundation Programme
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“During my studies at IHTTI, 
beyond acquiring precious 
knowledge on how to face 
the challenges of this 
dynamic industry, I also 
developed a thorough 
understanding of what 
leadership really means and 
the vital steps I need to take 
so as to inspire others.”
Giovanni Serafini (ITALY) 
Human Resources Manager,  
Hyatt Regency Thessaloniki, Greece

“IHTTI opened my eyes  
to the world and its infinite 
possibilities! I loved being 
part of such a multicultural 
organisation.”
Robert Bragagnolo (CANADA) 
Executive Director and Proprietor, Marc Fosh 
Restaurant Group, Palma de Mallorca, Spain

“IHTTI gave me the 
knowledge needed 
to launch myself 
in the industry in 
a multicultural 
environment.”
Maria Jarl Croci (Sweden)  
Director, Hotel Edelweiss Manotel  
and Hotel and Residence CityZen,  
Geneva, Switzerland

“IHTTI gave me a well-rounded 
course in a wonderful setting 
and the excellent professors 
helped me to be successful in 
my professional career.”
Luis M.C. De Brito (Portugal)
Chief Executive Officer,  
Tzar’s Collection – Hotels & Resorts,  
Odessa, Ukraine

“My studies at IHTTI gave me 
immeasurable life skills 
that have contributed to my 
entrepreneurial spirit.”
Ivy Mutiso (KENYA)  
Director, Food Solutions Management 
Consultancy, Nairobi, Kenya

Alumni …where are they now?

“I would say to 
Any student who is 
considering studying 
hospitality that the skills 
you will learn give you 
the opportunity to expand 
into such a broad range 
of management positions.”
Tracy Ann Signorelli (AUSTRALIA) 
Business Project Manager,  
The Ballet School of Lucerne, 
Switzerland

“IHTTI gave me an excellent career foundation in a supportive, 
multicultural environment. A fantastic education for a future in 
the hospitality industry!”

Léon F.M. Raaijmaakers (Netherlands)
General Manager, Langley Resort Fort Royal Guadeloupe

Scan this barcode to find out more
Need a barcode reader? Download it  
on your smartphone from your appstore.  
Search keyword: barcode reader

Follow us on Twitter

Check out WWW.IHTTI.COM for Further Information

The content of this publication may be subject to change without prior notice.

Follow us on 
Instagram

Become a fan  
on Facebook

IHTTI YouTube channel



Arrange a visit
Open House events for interested students 
and their parents are arranged monthly. 
Please check the website for dates and  
further information. Alternatively, IHTTI  
welcomes individual visits. Please contact 
visit@ihtti.com.

Contact
Tel. +41 21 965 40 20
Fax +41 21 965 40 30
info@ihtti.com

www.ihtti.com
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Tel. +41 32 720 80 50
Fax +41 32 720 80 55

IHTTI School of Hotel Management
Avenue de la Gare 15-17  |  CH-2000 Neuchâtel
Switzerland
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